“ChooseMyPlate.gov Infomercial Challenge”

An infomercial is a relatively long commercial in the format of a television program. A whole industry has formed around this concept and it is booming! The industry enjoys 91 billion dollars a year in sales, offers safe, reliable products, and makes its hosts household names. Infomercials offer thousands of reputable products for purchase from the comfort of your own home, but the industry does have its blemishes. The Federal Trade Commission (FTC) has launched an ongoing crackdown targeting deceptive weight loss ads running rampant in the infomercial industry. More than half of all weight loss infomercials studied contained at least one false claim. While the federal government has doubled its efforts to stop false and misleading infomercial claims in recent years, the FTC still only brings an average of five cases to court for deceptive practices each year. 



Your team has been challenged to write a script for an infomercial that would promote and establish the credibility of the website www.ChooseMyPlate.gov. While the USDA wants you to have creative license, there are a few guiding principles you must abide by to win this production contract. 

1. Identify the host(s) of the infomercial
2. Identify the experts to provide testimonials. They must have the credentials to provide expert testimony on nutrition or dietary guidelines. Their professional biography must be provided to the USDA. 
3. Identify real people that have utilized the website’s features for testimonials. (No actors)

4. You may only make nutritional claims that are located at www.ChooseMyPlate.gov or one of its other website links such as www.DietaryGuidelines.gov 
5. The main focus of the infomercial needs to be on website features which assist the user with weight management. 
6. The USDA’s goal is to make this site “the go to place for Americans inquiring about nutritional information.” 

There are many attractive features to the www.ChooseMyPlate.gov website and it is your challenge to identify what would hook a viewer into watching this 10 minute infomercial. What will you focus on?
Assignment requirements:
Each team member must present during the infomercial at a minimum of three minutes. 

The infomercial is not to exceed ten minutes.

Script must include timings (see example)

All six previously mentioned guiding principles must be fulfilled. 

For your assistance, see the next page for an example script that also provides timings. Your team’s script should follow this format. Camera directions are optional.

Example Script 
INFOMERCIAL:  ReadYourMind.com  (first 17 seconds)

00:00 -> 00:03
(Voice Over- VO) Brad Pit HOST: You’ve probably been there yourself. You’re surfing the 

00:03-> 00:05 
Internet trying to find the answer to a question and you get    

00:05-> 00:09 
a million possibilities. Working through all the

ACTOR WORKING ON A COMPUTER SQUINTING EYES, LOOKING FRUSTRATED, SHAKING HEAD (No)

00:09-> 00:12
information can be a time consuming task.

00:12-> 00:15
Now you can go to one place and get all of your answers instantly!

(JIB CAMERA ON CRANE)SHOT TO BRAD PIT INFRONT OF STUDIO AUDIENCE (APPLAUSE)
00:15->00:17 
ReadYourMind.com is the answer!



