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College Job Market Trends 

Reaching Graduates – Where students find out 
about employers 

What Students Want – Job Preferences and 
Expectations 
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Resources students use to find jobs/employers 

What do students want to know about a 
job/employer 

The changing nature of the search – the use of 
social networking 

The internship as a recruiting/marketing 
experience 
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Most Effective 

63.2% of 2013 seniors: internship or co-op 
experience 

51.6% -- private, for-profit sector 

25.8% -- not-for-profit 

8.4% -- education 

14.4% -- government 

47.8% of non-teaching internships – unpaid 

32.4% of for-profit sector internships - unpaid 
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The median expected salary for the class of 2013 is 
$38,494 

1.0 percent increase compared with the class of 2012 

Class of 2012 expected an increase of 4.2 percent compared 
with the class of 2011 
 

The median expected salary for “in demand” majors – 
considerably higher 

Computer Science - $56,147 

Accounting - $45,000 

Engineering - $59,504 
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What does today’s student want? 

Meaningful, impactful work 

Competitive compensation 

Employer-supported development 
 

How to communicate the message? 

Directly, actively 

Personal interactions 

Edwin Koc 
 

Director, Strategic and Foundation 

Research 
 

National Association of Colleges and 

Employers 
 

E-mail: ekoc@naceweb.org 
 

www.naceweb.org 
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