The control condition (non-baby) contexts – Female participants

5 x 2 ANOVAs were conducted on the set of data from female participants rating male models, systematically comparing the positive interaction with a baby context with the other contexts:

Engaging in housework (helpfulness)

Comparing the positive interaction with a baby context to the general helpfulness context (doing housework), there was a significant main effect for type of relationship rated (F(2.46, 1468.04)=8.54, p<0.001, η2=0.014) but not for context (F(1, 596)=0.24, p=0.623, η2=0. 000).  The interaction was also significant (relationship x context: F(2.40, 1427.33)=4.36, p=0.009, η2=0.007) An evaluation of the means (Figure below) indicates that the housework context is seen as less attractive than caring for a baby when the model is evaluated as a potential date or as a potential sexual partner, whereas it is seen as more attractive when the model is being evaluated as a potential neighbor.

Handing a glass of water to a reclining, elderly woman (compassionate)

Comparing the positive interaction with a baby context to the general compassion context (giving an elderly person a glass of water), there were significant main effects for type of relationship rated (F(2.33, 1387.81)=6.63, p=0.001, η2=0.011) and for context (F(1, 596)=11.43, p=0.001, η2=0. 019), as well as a significant interaction (relationship x context: F(2.33, 1390.89)=2.90, p=0.047, η2=0.005) An evaluation of the means (Figure below) indicates that the helping an elderly person context is seen as more attractive than caring for a baby in evaluations for all the types of relationships, but the difference between these two ratings is larger in the context of ratings as a potential friend or neighbor.  

Approaching a four-door sports-utility vehicle (family-lifestyle resources)

Comparing the positive interaction with a baby context to approaching an SUV (family-lifestyle resources), there was a significant main effect for type of relationship rated (F(2.36, 1404.52)=14.73, p<0.001, η2=0.024) but not for context (F(1, 596)=1.81, p=0.179, η2=0. 003).  The interaction was also significant (relationship x context: F(2.62, 1563.04)=3.89, p=0.012, η2=0.006).  Approaching a sports car (single-lifestyle resources).  

Comparing the positive interaction with a baby context to approaching a sportscar (single-lifestyle resources), there were significant main effects for type of relationship rated (F(2.36, 1405.17)=18.04, p<0.001, η2=0.029) and for context (F(1, 596)=7.60, p=0.006, η2=0. 013), as well as a significant interaction (relationship x context: F(2.52, 1502.00)=9.34, p<0.001, η2=0.015).  Evaluation of the means indicates that both of the approaching vehicles contexts had less influence on ratings of attractiveness as relationships shift from dating, sexual, or marriage, to relationships as a friend, and then to relationships as a neighbor.  Whereas the context of positive interaction with a baby follows this same pattern as well, ratings of attractiveness as a marital partner remained high for models in the positive interaction with baby context but dropped off sharply for the contexts of models approaching vehicles. 

Women rating male models
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The control condition (non-baby) contexts – Male participants

Another series of 5 x 2 ANOVAs were conducted on the set of data from male participants rating female models, systematically comparing the positive interaction with a baby context with the other contexts.  

Engaging in housework (helpfulness)

Comparing the positive interaction with a baby context to the general helpfulness context (doing housework), there were no significant main effects (for type of relationship rated: F(2.27, 731.82)=0.73, p=0.487, η2=0.002), for context (F(1, 323)=3.19, p=0.075, η2=0. 010) and no interaction (relationship x context: F(2.60, 839.97)=2.60, p=0.059, η2=0.008).
Handing a glass of water to a reclining, elderly woman (compassionate)

Comparing the positive interaction with a baby context to the general compassion context (giving an elderly person a glass of water), there was a significant main effect for context (F(1, 323)=15.61, p<0.001, η2=0. 046) but not for type of relationship rated (F(2.24, 722.44)=0.63, p=0.553, η2=0.002).  There was also a significant interaction (relationship x context: F(2.68, 864.91)=11.06, p<0.001, η2=0.033).  An evaluation of the means (Figure below) indicates that models in the helping an elderly person context were seen as more attractive than caring for a baby in evaluations for all the types of relationships, but the difference between these two ratings is much smaller (compare to results from female participants) in the context of attractiveness ratings as a potential friend or neighbor.
Approaching a four-door sports-utility vehicle (family-lifestyle resources)

  Comparing the positive interaction with a baby context to approaching an SUV (family-lifestyle resources), there were no significant main effects (for type of relationship rated (F(2.11, 681.12)=0.50, p=0.617, η2=0.002), for context (F(1, 323)=2.63, p=0.106, η2=0. 008), but the interaction was significant (relationship x context: F(2.76, 890.97)=3.84, p=0.012, η2=0.012).  
Approaching a sports car (single-lifestyle resources)

Comparing the positive interaction with a baby context to approaching a sportscar (single-lifestyle resources), there were no significant main effects (for type of relationship rated (F(2.34, 754.87)=0.85, p=0.442, η2=0.003), for context (F(1, 323)=0.69, p=0.408, η2=0. 002), but the interaction was significant (relationship x context: F(2.51, 809.81)=7.09, p<0.001, η2=0.021).  An evaluation of the means (Figure below) for both of the approaching vehicles contexts shows that the vehicle contexts have a slight positive effect on attractiveness ratings, with the exception of a negative rating of attractiveness as a neighbor for female models approaching a sports car. The interaction appears to be due to the contrasting slight negative effect of the baby interaction context in the situations of rating models for attractiveness as a potential date, sexual partner, and marital partner.
Men rating female models
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