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Food For Thought

Plenty of evidence thus far that the broader patterns of the
food system produce inherent challenges and problems

Many have worked and are working very hard to organize
various alternatives, especially over the past several decades

They often start with grassroots movements, and then grow

As they grow, they often take on more and more
characteristics of the technology-intensive and large-scale
food supply chains, as well as becoming more consolidated



Organics Movement

From grassroots to big business in 20 years

Started as counterculture back-to-the-land movement
in 1960’s

Some actually succeeded in growing food, and loose
networks of exchange grew in 1970’s, often in
partnership with food cooperatives

Some of these became commercial operations

In 1980’s networks organized 3 party organic
certification standards and organizations

1990 codified in California as legal certification
2002 national certification through USDA



Food Cooperatives

Consumer-owned food stores have emerged, grown, and declined in
waves since the 1850s. The most recent growth period occurred during
the mid-1960 and early 1970 when there was a nationwide resurgence
of cooperative food stores. By 1979, an estimated 3,000 food stores
and buying clubs operated in the United States and Canada (

). By the 1990s, however, the changing social and
political climate resulted in a substantial decline in the number of
cooperatives, accompanied by a period of consolidation and growth
for the strong cooperatives. By the mid-2000s, food cooperatives once
again experienced growth-driven, intense consumer interest in
alternatives to a market system that might not serve their needs.

http://reic.uwcc.wisc.edu/groceries/
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The most extensive impact food cooperatives have recently had on the
grocery industry has been their pioneering introduction of natural and
organic foods, which began with the “new wave” of food cooperatives
in the early 1970s. Cooperatives dominated this market until the
1990s, when several independently owned natural foods markets
began large-scale expansion. In 1990, the total organic food and
beverage market amounted to S1B in sales, served primarily through
cooperatives and other independent retailers. In 2008, that market
was expected to reach $23B, with the traditional mass market grocery
stores and non-traditional food stores having gained projected shares
of 38% and 16%, respectively ( )

http://reic.uwcc.wisc.edu/groceries/
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Organic Industry Structure: Major Organic/Natural Foods Distributors, 2008 . .
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Cartographic Map of Cooperative Distributors, 1982-2008
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Organic Industry Structure: Retail Acquisitions and Mergers, 1984-2007 Chain
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Organic Industry

Structure:

Introductions by the Top 30 Food
Processors in North America
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Organics Mergers
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Sales of Certified Organic Commodities in the US by Farm, 2002
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Acres of Certified Organic Commodities in the US by Farm, 2002
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Local Foods Movement

 The new grassroots vision

* Focused largely on scale and distance — small
and close

* Challenges of missing infrastructure and
institutions for these scales and distances, as
well as policies and regulations designed for
the conventional system



BUILDING A
DEEP-ROOTED

LOCAL FOOD
SYSTEM

Prepared for the Douglas County Food Policy Council
March 201




“Well, now that we have a
starting point, let’s look at
the bright side and the
tremendous growth of

Farmers’ Markets over
the past few years.”

Rhonda Janke, KSU
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The Growth of Alternatives

Number of Operating Farmers Markets

1994 1996 1998 2000 2002 2004 2006
18.32 %
Increase

® 340 farmers markets In entire USA In 1970
® /4 Kansas farmers markets in 2007

® /9% of farmers selling at farmers markets have less
than $1.0,000 in annual sales

® 319% sell only at farmers markets
Source: USDA AMS




Community: Supported Agriculture

Figure 1. Distribution of CSA farms in the U.S.

The first CSA started in 1986
About 1,200 farms today.
Nearly all are clustered around major metropolitan areas

Average Midwestern net income from CSA operations is $6,643 and
average total farm net income is $23,500 — half the median household
Income of $44,568

= (Tegtmeler, E. & Duffy, M. (2005) Coammunity Supported Agriculture in the
Midwest United States. )


http://www.leopold.iastate.edu/pubs/staff/files/csa_0105.pdf

Figure 3. Distribution of farms by size:
CSA farms vs. all U.S. farms
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http://www.cias.wisc.edu/pdf/csaacross.pdf

“Yes, but there are SO
many rules and
regulations...certified
scales, certified kitchens,
these all cost money, plus

the stall fees, etc.....”
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“This handy booklet tells
me that if | want to give out
free samples, | have to
also bring along a wash

station with 3 tubs and 5
gallons of water. Isn’t this
a little over the top?”
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THE ENTREPRENEUR'S GUIDE

TO START AND $UCCEED
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“Yes, well, we can talk
about those things after
lunch. | would like to
remind you that Kansas

just celebrated “Farm to
School Month” in
October!

Rhonda Janke, KSU
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Kansas Farm to School Month

October is Kansas Farm to School Month! The Kansas Department of Agriculture is partnering with the Kansas State
Department of Education, Kansas Aagri-Taurism, Kansas Foundation for Agriculture in the Classroom and the Kansas
Rural Center to celebrate connections between local foods and schools, The partnership defined local foods as any
food produced in Kansas,

The Mational Farm to School organization broadly defines Farm to School as any program that connects (K-12) and
local farms and strives to serve healthful meals in school cafeterias, improve student nutrition, provide agricultural
gducation opportunities and support local and regional farmers and ranchers, In the 2011-2012 school year, an
gstimated 5.7 million students in 12,429 schools across the nation benefitted from Farm to School programs.,

We hope you will join us in the observance of Farm to School Month by acknowledging and celebrating in one ar
more of the following ways:

Share information about Farm to School Month with your school or commmunity

Utilize Kansas Foundation for Agriculture in the Classroom Mutrition Education Lesson Plans

Read daily Farm to School and Kansas agriculture facts each morning at school or at home

Serve the recommended Kansas Food Day Menu in your school district, or to your family, on Kansas Food Day
Share your Farm to School experience on the Kansas Farm to School Month Event Page on Facebook

If you are a producer and interested in contracting with a local school district, click here for more information,

The Governor also proclaimed October 24 as Kansas Food Day.

Kansas Food Day Priorities

Promote Well-Balanced, Nutrient Rich Eating Habits: Kansans of all ages should consume a healthful, well-
halanced, nutrient-rich diet that includes fruits and vegetables, whole grains, high-gquality lean protein and low fat
dairy products, We should help children develop healthful eating hahits today that they can carry with them from
childhood into adolescence and adulthood,

Support All Kansas Farmers and Ranchers: Consumers lose when interest groups seek to pit farmer against
farmer, In Kansas, we know that it will take contributions from all farmers and ranchers, regardless of size or the
type of production practices utilized, to meet growing food demands in Kansas communities, across the United
States and around the globe,

Whether you are a farmer who grows crops an thousands of acres, a rancher with 100 head of cattle or a vegetable
farmer who grows produce and sells at local farmers markets, in Kansas, we support yvou, \We are committed to
assuring regulatory programs are reliable and workable and that all farmers and ranchers have the ability to market
their products as they see fit,

Continuously Improve Agricultural Production: Farmers and ranchers will have to double production in the nest
20-20 years to meet food demands, Improvements in agriculture over the past 20 years have resulted in farmers
and ranchers producing rore safe, wholesome food using fewer resources,



Kansas Food Day Menu
October 24, 2012

Savory Burrito
Romaine & Tomato
Mexican Corn

Whole Grain Corn Tortilla Chips (9-12)

Tomato Salsa (9-12)

Apple Wedges
Fruit Choice
Milk Choice




“Well, I'd like to remind
YOU that Oct. 24 was a
week and a half after our
first frost, so there were

probably very few

farmers with anything to
sell at that point except
for apples. Did anyone
document how many
schools bought food from
a Kansas farmer?




GOVERMNMENT

KANSAS STUDENTS STAGE SCHOOL LUNCH BOYCOTT T0
PROTEST FEDERAL LUNCHROOM NUTRITION LAW

Posted on October 24, 2012 at 2:54pm by II Liz Klimas Email » Print »

ElLike 14k ElSend Q +1 | 3 | | W Tweet 106 Comments (B6)

After students have been
saying "we are hungry" due to
new nutrition guidelines for
school lunches that limit
calories and increase fruits and
vegetables, a group in Abilene,
Kan. participated in a three-
day protest against it.

The Salina Journal reports
students at Abilene Senior High
School against the calorie
limitations in the Healthy,
Hunger Free Kids Act of 2010,
which was signed into law by
the president, refused to buy
schoal lunches, thinking it
would have financial impacts

Students protesting the calorie limitations and nutrition requirements
were not purchasing lunches from the school this week. (Image:

Shutterstock.com)

that would speak louder than words.

"The higgest way to get into someone's head is to mess with their pockets " freshrman Gehrig
Geissinger said, according to the Journal.




“Well, yes, there are a
few barriers left to selling
Kansas food to local
institutions. But don't
worry, we did a study

and documented all
those things so now we
can work on them.”

Rhonda Janke, KSU
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Table 2. Marketing Outlets Used by Producers (n = 192).

Direct sales to consumers:
Farmer’s markets
CSA or subscription 10.9%
Roadside stands/farm stores 27.6%
U-Pick sales 0.9%
Other direct sales 43.8%

Use of middle persons:

Growers’ cooperatives 4.2%

Wholesale buyers/brokers/packers 9.4%

Retained ownership/commission merchant 4.7%
Sales to retail outlets:

Grocery stores 20.8%
Food cooperatives 8.9%
Restaurants 27.1%

Institutions (such as schools and hospitals)

Other 12.5%




Table 7. Perception of Local Foods Compared to Similar Non-Local Items.”

With experience  No experience
(n = 23) (n=13)

Product is uniform 3.05 2.80 °
Product is reliable 3.22 257 T
Product is fresh 3.60 7 3.80
Contains all nutritional value 3.39 3.44
Product is flavorful 3.62 7 3.89
Ease of handling 3.04 3.00
Measures up to safety standards 3.23 3.00

“ The responses were 1 = “Worse and unacceptable”, 2 = “Worse but acceptable”.

3 = “About the same”, 4 = “Befter.” Means m a row not sharing subscripts are
statistically different based on a Tukey’s post hoc test with ¥#% #+% and * implving
1%, 5%, and 10% levels, respectively.




“But your study didn't
address the price
differential between what
local farmers need to

make a living wage vs.
the low wholesale price
they pay now.”




Figures 50: Average Personal Income in Key Industries
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A Study n Wisconsin

= Farm size from 0.5 to 70 acres
= A collaboration with 19 vegetable farms
m 2002-2004 (3 years data)

= Gross sales per acre ranged from $6267
to $25,605.

= Net income per acre ranged from $1.103-
$9487, averaging $4700 per acre.

= Hourly wage to the farmer ranged from
$2.26-$16.92, averaging $7.45!



Figure54: The following Rapid Market Assessment was conducted by the Kansas Rural Center in 2009:

Location

Date

Day of
week

Sales

Shoppers

Vendors

Hours
of sale

S per
customer

S per
vendor

$ per
vendor
per hour

Locations in tri-
county dared

Lawrence

$259.09

564.77

Leavenworth

-~
(] 523,318 ])

$308.29

588.08

Other locations
in Kaw Valley

Manhattan

$341.03

568.21

Topeka

$551.94

5137.99

Emporia

$127.48

531.87




“But isn’t that why we
wrote this book, ‘Farming
in the Dark,’ so farmers
could tell their stories In

their own words?”

Rhonda Janke, KSU
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Farming in the Dark

A Discussion About the Future of Sustainable Agriculture
By Rhonda R. Janke

Paperback ISBN: 978-1-93426-918-3, 316 pages
@2008

An invaluahle resource for farmers and educators alike who are looking for an
infarmative text to serve as a springhoard for discussions ahout sustainahle agriculture
and how to gear up for a successful future.

Why have so many farmers in sustainable agriculture had to take day jobs to support
their farms and families? What can they do to create a more successful future? Rhonda
R. Janke has traveled to the farms themselves in search of the answers. Through
interviews with more than fifteen farmers we learn what challenges they face and the
tools needed to huild a successful model for the future. Students of sustainahle
agriculture will henefit from Janke's honest look at the successes and failures of the
sustainable agriculture movement over the last twenty years. Her interviews with
farmers and other key players in the movement will provide invaluable insight to
students and educators alike. Janke offers us an honest critique of the sustainable
agricultural movement at just the right time - when heightened public awareness and
interest in food production and the environment promises to provide new opportunities
and enthusiasm for the sustainahle and organic agriculture industry.

"Together with the historical perspectives provided by author Rhonda Janke, the

interviews provide a snapshot of where we are today in the struggle to develop an

agriculture and food systemn that will endure the impacts of consolidation at home and

globalization everywhere ... This is a readable and current resource for those interested

in sustainable agriculture, and any-one concerned ahout the future of our food system.”
— 0r. Charles Francls, University of Nebraska, FProfessor and Extension Educator




“Yes, but I'd like to do one
more thing. I'd like to be a
part of something called the
‘Institute for Wishful
Thinking.’ It is for artists to

write proposals for
‘embedded’ institutional
projects.




Enter Website




http://thepotholegardener.com :
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Community Food Security

A focus on accessibility of quality foods, social justice, and more

Interface between community planning and various alternative
food pathway strategies

Food policy councils
Farm to school programs

Increasing low-income population access to government food access
and affordability programs — SNAP, WIC

Empowering local farmers, farmers markets, CSA’s, community
gardens, and more...

Building relationships between different alternative food strategies so
that they reinforce each other

Rebuilding regional food infrastructure — processing, distribution,
retail, etc.

http://foodsecurity.org/publications/



Summary

* Most alternative initiatives are hybrids of
multiple forms of counterculture and
alternative economics

e All struggle with balancing market forces and
commodity dynamics versus other social and
environmental relationships

* Cooptation is an ever present threat and
relationship between alternative movements
and the hegemonic conventional food system



