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S.H.A.P.E Gets New Condoms

Shape has just received a shipment of new types of condoms. Now available are
Lifestyles® LARGE and Lifestyles Vibra-ribbed® lubricated latex condoms. Samples of Trojan-
enz® are also being distributed. This semester the group plans to start ordering new types of

condoms. A survey is being handed out at condom booths to give SHAPE an idea of what
students are looking for in a condom. Shape has also considered fundraising in order to
purchase more expensive condoms (such as Trojans) because of the increased interest in a
more popular brand name condom. Through all the new additions, some condoms have

remained the same, still on hand are Lifestyles Tuxedo® and Assorted Colors.

Krispy Kreme Fundraiser a
success

Last semester the Krispy Kreme fundraiser
helped SHAPE raise $1,000 to donate in part to
the Red Cross. This semester SHAPE will
attempt to do this again. Alison Dopps, new
member has taken on the role of Krispy Kreme
fundraising chair. Alison has been working
with SHAPE members to coordinate pre-sales of
donuts, and to plan the weekend of the sales.
SHAPE members will be selling donuts in front
of Wal-Mart and in Aggieville. Sales begin Nov.
21st.

Risky Behaviors Cards
get a face-lift.

A few new cards have been added to
the risky behaviors stack. This semester
“Sex while using Birth Control,” “Sex with
One Latex and One Animal Skin Condom,”
and “Sex With a Partner Who Has NEVER
Shown Symptoms” cards will make their
debut. These cards have been added to
address additional problems related to
regular misunderstanding or assumptions
about common sexual practices.
Additionally, to encompass more college
students, the “Marriage” card was
changed to “Sex in a long-term, mutually
monogamous relationship, after being
tested for STD’s.”

Lafene has relocated to
1105 Sunset!

Check out our new
location!

All services and hours
are the same!




Five people worldwide die of AIDS every minute
of every day. HIV has hit every corner of the
globe, infecting more than 42 million men, women
and children, 5 million of them last year alone.

do you have time?

five: people worldwide die of

gvery minute

take a minute:
“Do you have time?”

is the National AIDS Trust's World AIDS Day
2003 campaign (Dec. 1%, 2003) to increase
awareness of HIV-related stigma and discrimination.
Stigma and discrimination are recognized as major
factors fuelling the global HIV epidemic, creating a
climate of fear and ignorance and a reluctance to
confront rising infection rates.

World AIDS Campaigns 2002 — 2003

Live and let live is the slogan of the two-year
World AIDS Campaign 2002-2003, which will
focus on eliminating stigma and discrimination.
The campaign is co-coordinated by the United
Nations joint program on HIV/AIDS (UNAIDS).
Stigma and discrimination are major obstacles to

effective HIV/AIDS prevention, HIV
stigma and fear of discrimination
prevents people living with HIV from
acknowledging their HIV status publicly.
People with, or suspected of having, HIV
may be turned away from health care
services, denied housing and
employment, shunned by their friends
and colleagues, turned down for
insurance coverage or refused entry into
foreign countries. In some cases, they
may be evicted from home by their
families, divorced by their spouses, and
suffer physical violence or even murder.
The stigma attached to HIV/AIDS may
extend into the next generation, placing
an emotional burden on children who may
also be trying to cope with death of
their parents from AIDS.

With its focus on stigma and
discrimination, the World AIDS
Campaign will encourage people to break
the silence and the barriers to effective
HIV/AIDS prevention and care. Only by
confronting stigma and discrimination
will the fight against HIV/AIDS be won.
http://www.worldaidsday.org

Upcoming, SHAPE Activities:

% Condom Rose Sales
¥ Battle of the Sexperts

% World AIDS Day-Dec.1'

% “"Hump Day" condom give-aways
(On Wednesdays in Derby/Kramer
Dining Halls)
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