FAMILY AND CONSUMER SCIENCES RESOURCE PROFILE

RESOURCE NAME:  Safe Dates – an adolescent dating abuse prevention curriculum 
DATE LAST REVISED:
Grand Challenge(s):

  Health__X__   Water____    Global Food Systems____  

  Community Vitality____      Developing Tomorrow’s Leaders__X__  

BRIEF DESCRIPTION (include learner objectives):
A research based curriculum for youth to learn about dating and when dating can turn to abuse. There are many materials to help agents go into schools and teach the lessons. Some of that is research on why it should be taught, parent letters, roll playing sections and much more. 

Goals are:

· To raise students’ awareness of what constitutes healthy abuse dating relationshps 

· To raise sutdens’ awareness of dating abuse and its causes and consequences

· To equip students with the skills and resources to help themselves or friends in abusive dating relationships 

· To equip students with the skills to develop healthy dating relationships , including positive communication, anger management and conflict resolution. 
· Six one-hour lessons that include highly engaging activities to explore essential aspects of early  relationships — attraction, infatuation, feelings, and rejection.

· The messages are respectful, affirming the value of early romantic experiences while offering perspectives on how these grow and change over time.

PROGRAM FOCUS TEAMS:

         Adult Development and Aging                                               Community Vitality
        Crop Production                                                                    Child and Family Development   
        Family Resource Management                                             Farm Management     

        Horticulture                                                                            Livestock Production   

        Natural Resources                                                                 Nutrition, Food Safety and Health  

        Youth Development

AGENT TRAINING LEVEL:  

        Basic                            Intermediate                             Advanced

AVAILABILITY OF RESOURCE (include publication number, if applicable):  
Agents would need to be trained from Jana’s Campaign (you can go to their website and find training dates)
Evaluation Type:
There is a pre an post-test 
LEVEL OF OUTCOME EXPECTED:

      Short-Term (Knowledge)                           Medium-Term (Behavior)                      Long-Term (Impact)

Target Audience/Delivery Method:
Middle school and high school age children
CONTACT PERSON (S) (include email address and phone number):  

Anne Pitts aelpers@ksu.edu 316-284-6930
1/28/2019
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