FAMILY AND CONSUMER SCIENCES RESOURCE PROFILE

RESOURCE NAME:  Check Your Credit
DATE LAST REVISED: available January 2020
Grand Challenge(s):

  Health_X___   Water____    Global Food Systems____  

  Community Vitality__X__      Developing Tomorrow’s Leaders____  

BRIEF DESCRIPTION (include learner objectives):
Check Your Credit is a campaign that educates Kansans about the importance of regularly checking their credit reports and instructs them on how to access their free credit reports. Through this educational campaign, participants will learn: 1) the importance of regularly checking their credit reports, and 2)     where to go to access their free credit reports. Participants will check their credit reports at each of the three credit bureaus.

PROGRAM FOCUS TEAMS:

         Adult Development and Aging                                               Community Vitality
        Crop Production                                                                    Child and Family Development   
        Family Resource Management                                             Farm Management     

        Horticulture                                                                            Livestock Production   

        Natural Resources                                                                 Nutrition, Food Safety and Health  

        Youth Development

AGENT TRAINING LEVEL:  

        Basic                            Intermediate                             Advanced

AVAILABILITY OF RESOURCE (include publication number, if applicable):  Campaign is being coordinated at the state-level. Campaign resources will be available at https://www.k-state.edu/family-finances/checkyourcredit.html
Evaluation Type: Surveys 
LEVEL OF OUTCOME EXPECTED:

      Short-Term (Knowledge)                           Medium-Term (Behavior)                      Long-Term (Impact)

Target Audience/Delivery Method: Kansas adults
CONTACT PERSON (S) (include email address and phone number):  Elizabeth Kiss, dekiss4@k-state.edu, 785-532-1946
11/6/2019
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